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Congressional Budget Office

Nonpartisan Analysis for the U5, Congress ey

Growth of Real GDP in CBO’s January 2025 and
September 2025 Projections

3 Projected US GDP Growth Percent
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Real GDP One Year Percentage Change 2024Q2 — 2025Q2

NORTH DAKOTA
SOUTH DAKOTA
NEBRASKA
COLORADO
. Growth over 2%

KANSAS

Growth 1% to 2%

Under 1% change
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b
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DELAWARE
MARYLAND

OKLAHOMA

US. 2.1%

Sources: US Bureau of Economic Analysis




U.S. Labor market Unemployment remains low, but has been
rising in 2025, and job creation has slowed
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Carolina Core MSAs and MICROs Change in Unemployment Rate
August 2024- August 2025

W Aug 2024 m Aug 2025

5 0%5.1%

4.3% 4.4% 4.5%4.5% 4.79,8.4%

2.0% 4.1% 2 03.9% 3.9%3.9% +1%4.1%

Source: NC Department of Commerce LAUS




Labor Market Flows
Percent

Labor Market Flows

— Job Openings Rate**

- — Hires Rate*

Quits Rate™

7.5 7.5
7.0- L7.0
6.5 - 6.5
6.0- i Aug | 6.0
5.5 ] 4.3%Ls5
5.0 i| L 5.0
4.5—“ ' A .\_ff“;\ L 4.5
el "'\'v._\,} A ' /N'\u'-'""f‘,f“"w'*.'\_ § i) S R ¥ o/ Mv,’w -4?
i “‘._ PRIV R P P Wy [0
3.0 BN -\ ’”M\; 3.0
251 Ten 5.5
2.0 AK\A.,,AV Lw-ﬁé % V\MM% A PP R\ b T T P
1.5 w NJE\F’"/ - 1.5
1.0+ £ 1.0
2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024

Source: JOLTS via Haver Analytics

&y ECONOMIC

LEADERSHIP




The Eagle Hill Consulting
Employee Retention Index

October 2025 release

Uncowver emerging trends. Anticipate shifts in retention. Keep your best people.

10
108
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104
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100
98
96
74
92
90

The Eagle Hill Consulting Employee Retention Index

Employee Retention Index Retention Indicators

01-23 02-23 03-23 04-23 01-24 02-24 03-24 04-24 01-25 02-25 0325

- Employee Retention Index
ndex, 100 = Dec 2022 - Feb 2023

Employees are staying in their jobs



The Eagle Hill Consulting
Employee Retention Index

October 2025 release

Uncowver emerging trends. Anticipate shifts in retention. Keep your best people.
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The Eagle Hill Consulting Employee Retention Index

Genarational breakouts Gender breakouts

Especially Gen Z and Millennials

01-23 02-23 0323 04-23 0124 0224 03-24 04-24 0125 0225 03-25

= Gend = Millennial — Gen X - Baby Boomer
ndex, 100 = Dec 2022 - Feb 2023



NC Metro Percentage Non-Farm Job Change
August 2024 - August 2025

3%

(o)
2.3% 106 2.2%
2% )
1.4% 1.5% 1.6%
’ 1.2%
19 10% Ogcy 10%11%)
00
oaty 044
0% 0.0%
> 1l
O3cy '0.1%
=V. (o}
-1%
QL Q Q QL o) o) Q ~\ Q X Q \Z \
Qf& Q}O \O*é' \(\fb@ Qﬁ& ‘OOK \QOK (\A& \bﬁ &g o \\}‘o < Q>Q0 O\)Q Q}o Q/@ %Q
T F &
e AR ¢ 5 S & &L
<& &

Source: NC Commerce D-4 CES '@‘ FIEC:,Q)I\]ETQMIIICI;




North Carolina & U.S. Nonfarm Employment Change by Sector
August 2024 — August 2025

Total | = 1.6%

7 ‘ 0.9%

: 2.9%
Construction 0.7% 0

- -1.8%
Manufacturin} ° -0.6%

_ 1.0%
Trade, Transport & Utilities | 0.6% °

Financial Activities North Carolina 0.9% 1.2%

-0.2%

Education & Health Services 3.0%
i | | 3.2%

Leisure & Hospitality 1.9%
0.6% 1+

Professional & Technical Services U.S. 2.9%

4%
4%

Government

-3% -2% -1% 1% 2% 3% 4%

Source: US Bureau of Labor Statistics ‘///' ECONOMIC
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N.C. & 3 PTP MSAs Nonfarm Employment Change by Sector
August 2024 — August 2025

Total

Construction 3.8%

Manufacturing

Trade, Transport & Utilities

Financial Activities -0.6% 1.2%

Professional & Technical Services : 2.9%

I
Education & Health Services B PTP MSAs 0 4.4%

. L ® North Carolina e :
Leisure & Hospitality 1.9%

Government

-3% -2% -1% 0% 1% 2% 3% 4% 5%

Source: US Bureau of Labor Statistics '///' ECONOMIC
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SalUCRSCIN Construction
Occupational ,

Churn 2014 to Now

B 2 n oy B Y

(+83,561)

Cooks and Food

Prep +24,246 : S
P Construction Trades +7,144 Healthcare Diagnosing + 10,929

Food Serving Health Techs +5,496
-16,565 Health Support +1,553

Computer Occ Office Work Retail

Record Clerks -6,917
b A
INT

.
35

Financial Clerks -6,187
Admin Support -4,900




Carolina Core Logistics
Occupational

Churn 2014 to Now
(+83,561)

Cooks and Food
Prep +24,246

Food Serving
-16,565

1 1“9 Business Operations Specialists
Other management

(Market Analysts, Compliance Officers,
Logistics, HR)

Computer Occ
+4,105
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Projected Job Growth 2024-2034

14%

12% 11.4% 11.4%

10% g 7% 9,4% 9. 1%

8% /.1% 7.3% 7.5%

% 5. 1‘7 0

j; . M’ 3.9%

2% 0% 0. 6% I 1. 7%)0 59 1. 8%

0% _ I m .

o -0.2% -0.2% 1

Source: Lightcast 2025.3




2/3 of the US Economy is Consumer Consumption




Consumer Spending and Income

Consumer Spending and Income

Real Disposable

Consumption Expenditure FPersonal Income
30 1
251 Month over Month % Change
Jun Jul Aug
20 1 - A
Income 0.0 0.2 0.1
15 4 Expenditures 0.3 0.4 0.3
10 1
5 4 N -
by g A = . e
O g - e
R
-5 4
-10 1
e Disruptions are different from changes
20 4

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Source: Bureau of Economic Analysis via Haver Analytics ///‘
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Personal Consumption Expenditures by State: Percent Change, 2023-2024

Quintile percent changes

Bl 6.0% to 7.0%
B 5.7% to 6.0%
[]54%t05.7%

s O
S
i - [ 14.9%to5.4%
5.4 D [ ] 43%to 4.9%
U.S. percent change = 5.6%

NC among the national leaders at 6.1% growth
& ECONOMIC
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U.S. Bureau of Economic Analysis




Last year, consumer spending grew almost 3
percent (after adjusting for inflation). That fell
to 1.4 percent in the second quarter of this
yvear and is expected to remain tepid.

The top 10 percent of earners now drive about

half of spending, up from 36 percent three
decades ago.

Other 90%
of earners

$291B

Share of spending, by income group

100% of spending Lowest 20% of earners
20% to40%
40% to 60%
60% to 80%
2 80% to 90%

Top 10% of earners
25 now account for half
of all spending



https://archive.is/o/l0qjL/https:/apps.bea.gov/iTable/?reqid=19&step=2&isuri=1&categories=survey&_gl=1*1ascpiz*_ga*MzQyMDEzNTkxLjE3NTM0NzE4NzA.*_ga_J4698JNNFT*czE3NTQzMzYwODEkbzIkZzEkdDE3NTQzMzYwOTYkajQ1JGwwJGgw%23eyJhcHBpZCI6MTksInN0ZXBzIjpbMSwyLDMsM10sImRhdGEiOltbImNhdGVnb3JpZXMiLCJTdXJ2ZXkiXSxbIk5JUEFfVGFibGVfTGlzdCIsIjEiXSxbIkZpcnN0X1llYXIiLCIyMDIzIl0sWyJMYXN0X1llYXIiLCIyMDI1Il0sWyJTY2FsZSIsIjAiXSxbIlNlcmllcyIsIkEiXV19
https://archive.is/o/l0qjL/https:/apps.bea.gov/iTable/?reqid=19&step=2&isuri=1&categories=survey&_gl=1*1ascpiz*_ga*MzQyMDEzNTkxLjE3NTM0NzE4NzA.*_ga_J4698JNNFT*czE3NTQzMzYwODEkbzIkZzEkdDE3NTQzMzYwOTYkajQ1JGwwJGgw%23eyJhcHBpZCI6MTksInN0ZXBzIjpbMSwyLDMsM10sImRhdGEiOltbImNhdGVnb3JpZXMiLCJTdXJ2ZXkiXSxbIk5JUEFfVGFibGVfTGlzdCIsIjEiXSxbIkZpcnN0X1llYXIiLCIyMDIzIl0sWyJMYXN0X1llYXIiLCIyMDI1Il0sWyJTY2FsZSIsIjAiXSxbIlNlcmllcyIsIkEiXV19
https://archive.is/o/l0qjL/https:/www.jpmorgan.com/insights/outlook/economic-outlook/economic-trends%23:~:text=Slower%20growth%20in%20the%20second,3Q%20and%200.5%25%20in%204Q.
https://archive.is/o/l0qjL/https:/www.wsj.com/economy/consumers/us-economy-strength-rich-spending-2c34a571
https://archive.is/o/l0qjL/https:/www.wsj.com/economy/consumers/us-economy-strength-rich-spending-2c34a571

2/3 of the US Economy is Consumer Consumption




Consumer Price Indexes

Consumer Price Indexes
12 Month Percent Change
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Commodity Price Indexes

Commodity Price Indexes

PPl Core Intermediate Commodity Research Bureau
L& PO Eeree RS aE —— Processed Materials = — Spot Commodity Price Index
(Left Axis) (Right Axis) L -0
= ° O I i
- |Coflee Prices Surge 20% Since Last Year| [~
18 1 - 50

12
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Source: Bureau of Labor Statistics & Commodity Research Bureau via Haver Analytics /
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Consumer Price Index Percent Change August 2024 — August 2025

All items less food & energy —— 3 1Y%
Food at Home — ) 7%
Fruits & Vegetables ] 9%
Dairy e ].3%
Meat, Fish, Eggs
Cereal & Bakery = 1.1%
Food Away from Home —— 3 9%
Fuel Oil -0.5% =
Motor Fuel -6.5% ——————————
Electricity @
Natural Gas Service
Apparel " 0.2%
New vehicles = 0.7%
Used cars & trucks —— 0%
Medical Care Commodities 0.0%
Alcoholic beverages ] 9%
Tobacco —— 39/,
Homeowner equivalent — 0%
Rent of Primary Residence — 3 59,
Physician Services —— 3 5%
Hospital Services
Motor Vehicle Repairs 8.5%
Motor Vehicle Insurance —— A 7%
Airline fares — 3 39,
-15% -10% -5% 0% 5% 10% 15% 20%

Source: US Bureau of Labor Statistics '///‘ ECONOMIC
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When do you plan to start raising prices or raise prices further due to =
tariffs?

FEDERAL RESERVE BANK : . . _
OF RICHMOND" : Percent of Firms that Plan to Raise Prices Due to Tariffs

35
Hachirmond = Baltirmone = Chadotie
30
25
20
15
10
5
0
August September COctober Movember December Sometime in Unsure
2NN A
FA T A
@ Firms that Plan to Start Raising Prices (N=28) @ Firms that Plan to Raise Prices Further (N=53)
Mote: Respondents only received this question if they reported that all or some of their imported products are currently subject to tariffs and that they

plan on increasing prices due to tariffs.




University of Michigan, Consumer Sentiment Index
January 2019 - September 2025
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Source: University of Michigan, Survey Research Center, Surveys of Consumers



The Conference Board Measure of CEO Confidence

Quarterly: Q12000 to Q4 2025 _° A number below 50 reflects more negative than positive responses.

o 64% of CEOs said they are preparing for a mild economic slowdown

" Recession with slightly elevated inflation pressure, a one-two punch known as T More positive
stagflation.

o  Only 22% of chief execs surveyed said they were preparing for a "bal-
anced economy with trend growth and gradual reduction in inflation
pressure."

1 More negative

T, e e ey e e ' T Tl
F '-:"-.l'-.l ol oL e ] 2 ) LR -":l\.'J - .-':l'-.l.u":l\..- .'-[.' i

Pt

Data: Conference Board and Business Council. Chart: Axios Visuals
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2/3 of the US Economy is Consumer Consumption

The National Retail Federation (NRF) expects Americans to spend $13.1
b|II|on on Halloween this year up from $11.6 in 2024 (up 12 9%)




Trends That Will Impact North Carolina, PTP
and the Carolma Core in the Next 5 Years




4 Critical Current National Trends in Competitiveness

Improvement
by
Competitor
States

(The Race)
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Place Based Competitiveness

Business Climate Workforce
= Taxes = |n-migration
= Regulatory Climate = Education/Skills
= Legal Climate =  Productivity
" |[nsurance = Costs
= Politicians = QOL
Infrastructure Innovation
" Power = Advanced Industries
= Water/Sewer = R&D
" Transportation = Start-up Ecosystem
= Broadband = Automation
= Housing/Childcare
= Buildings & Sites

,</// ECONOMIC
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Place Based Competitiveness

Business Climate

= Crime
= Fiscal Stability
= Political Change

Workforce

= Qut-migration
= Budget cuts (Retraining)
= New Competition

Innovation

= Company Out-migration
= College Struggles

® Funding Cuts

= Hype vs Reality

Infrastructure

= Weather
= Overgrowth
= Unaffordability

,</// ECONOMIC
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Latest Best States for Business Rankings

North Carolina Texas Texas

Georgia Texas - North Carolina
North Carolina - Tennessee Virginia
Virginia North Carolina -
Ohio Georgia Tennessee
Michigan Indiana Georgia
______________G_ec_)r_gi_a _________ Utah  Indiana
Tennessee Nevada Colorado
Indiana Virginia Arizona
Michigan Minnesota Arizona South Carolina

4
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4 Critical Current National Trends in Competitiveness

Improvement Business

oY, Climate
Competitor (Cost, Speed
States & Certainty)
(The Race)

&y ECONOMIC
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 Readiness—infrastructure, utilities,
and shovel-ready sites—remains
essential.

*Risk—particularly in areas such as
policy, tariffs, and uncertainty—is
shaping decisions.

*Reputation and local pushback can
create major hurdles for projects.

*Enhancing quality of life is key to
attracting and retaining talent.




Top Factors Impacting Site Selection 2025

Tariff-Related Faderal Policies
LitilityfInfrastructure Capacity
Waorkiorce/Labor Availability

Availability of Development-Ready Sites

Geopolitics 47%

Supply Chain Hisk and Mitigation 8%

Foreign Direct Investment 36%

Automation/Al 3%

Public Opinson Toward Economic Development %
Project Financing/Cost of Capital 5%

Incentives (state and federal) 9%
Mon-Tantt-Related Federal Policies 8%

Guality of Mlace/Placemaking 6%

Office Viersus Industrial Market Outlook 6%
Climate Change, Environment and Sustainability 6%
Rural Development 4%

Cther %




4 Critical Current National Trends in Competitiveness

Improvement Business Labor Force
oY, Climate Availability
Competitor (Cost, Speed
States & Certainty)
(The Race)




Millennials Are Having Even Fewer Children
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Millennials Are Having Fewer Children

Grade school population now declining in most
states due to fewer babies born.

4.year percent change (2017-2020)

4.year percent change (2021-2024)

- \i" v

JOHN BURNS

RESEARC

Age 5-13 Population Change by State II Age 5-13 Population Change by State

Vi,

Source: US Census, John Bums Research and Consuiting, LLC
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Projected Population Change 2024-2034 Ages 25-64

. Growth over 7%

Growth under 7%

Under 1% change

. Population loss

Sources: Lightcast 2025.3
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2% RHODE ISLAND

NEW JERSEY
DELAWARE
MARYLAND

T\ Washington D.C.

N.C.

| us.
HAWAIL '

8.2%
3.5%
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PROJECTED CHANGE IN LABOR FORCE AGE POPULATION
Ages 25 - 64 2024 - 2034
North Carolina state average 8.2%
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Share of Total

z o | PN TNy ) Population that is
Estimates Only X /7 f?fl'ffp"d Fo:)eign.Bom
Agriculture  (60+%) ey B 1 Rural

Construction (25%)
Leisure (22%)
Manufacturing (20%)
Nurses (16%)

manm; RESERVE BANK
il oF micHmonD®

Faptwreaead = Aalirasee = Charkonge

Less than 3 percent
| 3-8 percent
B 8 - 17 percont
B Gereater than 17 percent

Urban

Less than 3 percent
3 - 8 percent
B 8 - 17 percent
B Groator than 17 percent

‘\ .Y',\- "’CQ‘Umbla : ’
AL ‘i__\_“ '
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Source: American Community Survey; author's calculations.



Top Lifestyle Factor in Relocation Decisions
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Carolina Core MSAs & MICROs
Cost of Living Index 2025Q3

Anderson Creek 91.1

Burlington
Fayetteville EEEEEE———— O] .5
Greensboro WEEEEEEEEEEEEEEE————— 03 O
Mount Airy I 94,f

North Wilkesboro s 04 5|
Pinehurst — 98.4
Sanford M 94 5
Winston-Salem _I 96.5
North Carolina | O 5 . 5

I
I
I
93.7 1
I
I
I
I

86.0 88.0 90.0 92.0 94.0 96.0 98.0 100.0

Source: Lightcast 2025.3




5 Critical Current National Trends in Competitiveness

Improvement Business Labor Force Housing

by Climate Availability Costs
Competitor (Cost, Speed
Sz & Certainty)
(The Race)
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7 wosom 4 27% to 50%
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Home Values: August 2025
NC Average: $332,357

||||||||

Bertie

n
RRRRRRRR

Under $150,000

$150,000 to $275,000




Median Home Sales Price — August 2025
I

Asheuville
Burlington
Charlotte
Durham
Fayetteville
Greensboro
Greenville
Hickory

Mount Airy
North Wilkesboro
Pinehurst
Raleigh
Sanford
Wilmington
Winston-Salem
North Carolina

ey 429,970
$2911430 $
—S384’961
R 411’981
$246,803 | S

$255.038 |

- $242’132 i
- 526()’432|
$224,149

$207,809

$410,111

e T S440’731
$283,7130
. $438’079

—S332,357

S0 $50,000 $100,0005150,0005200,0005250,000$300,000 $350,000 $400,000 $450,000 $500,000
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Source: Zillow Research
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Lresnaboro-High Foani M

e

Greensboro-High Point

Burlington, NC
Share of Madian Incoms
Toggie between ATy Ingsl & HOMEoWnershis Cos! 85 & Percant Share of Megian income: by L)

Source: Federal Resense Bank of Aliantz

Burlington

------ .
Winston-Salem, NC

Share of Madian Income
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Winston-Salem

Fayetteville, NC
Share of Madian Income
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select Parameter === 40

Fayetteville

bJ Federal Reserve Bank of Atlanta
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Asheville
Burlington
Charlotte
Durham
Fayetteville
Greensboro
Greenville
Hickory

Mount Airy
North Wilkesboro
Pinehurst
Raleigh
Sanford
Wilmington
Winston-Salem
North Carolina

0% 10%

Median Home Sales Price % Change

August 2019 — August 2025 I
56.1%
e 67.1%
52.0%
57.4%
. 66.2%

S s 69,994
e 5 494 :
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Cllldoylell[63M A 30-Year Shift In the Global Economy
and Geopolitics

are in Transition R

Percentage Of Global Economy

27%

o50,  24%
20%
15%
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Change in real apparel prices

Monthly; from January 1990 to February 2025

0%
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China's Share in Total US Goods' Imports
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All States Since Start of Covid
Total Manufacturing Employment Percentage Change Feb 2020 — August 2025
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Artificial Intelligence

Ford CEO Jim Farley declared, “Artificial intelligence is going to
replace literally half of all white-collar workers in the U.S. Al
will leave a lot of white-collar people behind.”
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Artificial Intelligence

Ford CEO Jim Farley declared, “Artificial intelligence is going to
replace literally half of all white-collar workers in the U.S. Al
will leave a lot of white-collar people behind.”

Corporate America seems split between Al fear and FOMO ///' ECONOMIC
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Al Expectations vs Value Creation Curve

MIT Report
‘ Aug 2025?

Potential for
missed opportunity

Hype

-

J/ /\AI Google trend for Al
Sumeet Gupta @ -3« i

Leader of Al and Digital Transformation Practice | Interim CEO, CXO
Board Member

A\ ChatGPT launch Nov "22 Value creation potentia
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WELCOME TO

W SARIERSP
ENJOY THE JOURNEY

ted@econleadership.com

www.econleadership.com
Connect with me on LinkedIn!

,</// ECONOMIC Ted Abernathy
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